Advertising Sales

Connecting People, Connecting Brands




“Airport passengers Wide range of
are the epitome of a innovative, highly
captured market...” engaging advertising
spaces including
digital pods
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“Airport Traffic will double in the next 20 years”
CAA UK and Airbus Global Market Forecast
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The Benefits of Airport Advertising

of passengers aiaifpor enjoy
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Decaux Airport Stories 2012, Eye Online Panel$yE




The Benefits of Airport
Advertising

Brands become part of a positive
homecoming experience.

Business travellers are key decision S5
makers and early adopters of new ==
technology.

Advertisers that exploit every stage of
the customer journey outperform
others.
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« 62 superb quality 70" screens
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Ml - Outstanding picture quality,
optimum clarity, 24 Hour
Display

| » 56 locations across T1 and T2 A
e Situated along an engineered

pedestrian flow that captures
the customer journey
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Total Passenger Profile Highlights 2014

O Total Male Passengers:
11 49%

Business:

17%

© 1ot Female Passengers: i} ® e
@ 5 1 % wdllD 6 6 %

HEOOO
Under 25 25-49 AB

Y DublinAirport

*Leisure = Main Holiday, Additional Holiday and Visiting Friends/Relatives
Source: Dublin Airport Advertising



Scheduled Departing Passenger Profile Highlights 2014

. Business:

1,815,162

I (17%)

ln\ 55371 939

(49%)

Leisure*;

7,047,101
(66%)

@ i emaie passengers : ® ; ©
5,445,487 V.
(51%) will}

5.7m 3.4m
(15%) (53%) (32%) (30%) (45%)
Under 25 25-49 50+ AB C1

*Leisure = Main Holiday, Additional Holiday and Visiting Friends/Relatives Q DublinAirport
Source: Dublin Airport Advertising and Market Intelligence
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Scheduled Departing Business Passenger Profile
Highlights 2014

©
'm (73%)
o

j (48%)

Source: Dublin Airport Advertising and Market Intelligence Q Dublin.



2014 Passenger Facts
and Figures

Passengers Split by pier

Terminal 1

77% of T1 passengers
8% of T1 passengers
15% of T1 passengers

Terminal 2
100% of T2 passengers
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Terminal 1

welcomes 77% of T1 passengers

kv 13 Scandinavian Airlines

Source: Dublin Airport Market Intelligence 2015
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Terminal 1

Welcomes 8% of T1 passengers

AIRFRANCE /4
CITYJETY
IBERIAK: FXPRESS

flybe.

Source: Dublin Airport Market Intelligence 2015 Q DublinAirport



Terminal 1

Welcomes 15% of T1 passengers

&
BRITISH AIRWAYS 2 Lufthansa
TURKISH AIRLINES O) IBERIAF
Aer Lingus % dsw|ss

Regional
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Source: Dublin Airport Market Intelligence 2015




Terminal 2

Welcomes 100% of T1

passengers
Aer Lingus #% ETIHAT
ADELTA AmericanAirIines\‘

US AIRWAYS UNITED

4 ' Aer Lingus #%
& Emirates RegionE%u
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